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MPS portfolio for growers _

MPS

PRODUCT

S QM QIS O
100000 IS

*Scope: environmental record-keeping *Scope: Good Agricultural Practice *Scope: ethical principles *Scope: transparency tool

*MPS-ABC qualification => one year

. *Benchmark with GLOBALG.A.P.v5.2 *GSCP benchmark in 2015-2016 *No equivalent standard
record-keeping
*Record-keeping of both cultivation and | *Implementation of requirements *Implementation of requirements *Checks on authorisation and presence of
environmental themes (and costs) before audit (and costs) before audit active substances

*About 200 requirements for safe,

*Various checks (office/company audits), healthy and hygienic production

sampling, use of logo, etc.

*About 200 requirements based on ICC2 | °At least two to four samples + check on
(ILO) usage record-keeping (crop protection)

conditions
°Focus: environmental topics *Focus: production conditions *Focus: social circumstances °Focus: active substances
°FSl approved standard *FSI approved standard *FSI approved standard *Transparency tool with no start-up costs

*Continuous improvement process *Annual audit (+10% unannounced) *Annual audit *Continuous improvement process


Oplægsholder
Præsentationsnoter
ABC 3.0 transition / FSI linked
IPM plan & pollinator Initiatives
GRASP/GGN
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Devel < & ] ions & Partnershi

Main themes:

* Lower our Footprint

* Crop protection agents improvements ( increased
safety, lower impact / residues) => Ell*

* Introduction of Living wages
* Due Dilligence

* Partnerships

*Ell=Environmental Impact Indicator
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- https://corporate.walmart.com/newsroom/videos/race-to-zero-retail-campaign



https://corporate.walmart.com/newsroom/videos/race-to-zero-retail-campaign

Development Role MPS

* A uniform method for horticultural products. - Development of software tool.

Accepted by all (international) partners in the chain.

Focus on climate change.

To be used independently of the software and organisation.

First version of tool is currently being tested.

Connection with the European standard development PEFCR.
Finalised in 2020.

Commercially available 2022.

-#% Ministerie van Economische Zaken
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S#ew © Demo Carbon Foolprint - Impact global warming per m2 -

LCA & LetsGrow

Status:
* Development dashboard and scenario module i i T i
« Calculation for pilot companies - S -
» Setting up a joint business model
Ambition: s SOOI ,
* First product launch during IPM 2022 e e T
* Integration MPS record-keeping e

environment with LetsGrow module T
* Further development in scope .M
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Humans /

Chemical Characteristics Mammals
(accute —

= Toxicity Chronical)
» Persistence
» Potential mobility

Beneficials

Location Factors

» Distance tot surface water

= Depth of groundwater

» Slope of the area (run off)

» % organic material

» (non) covered crops Aguatic life

MIND
Questionaire

Parameters
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ey Environmental Impact Indicator (EII)

Active substance properties Environmental factors and emission reduction measures

o

Toxicity for aquatic life Depth of the groundwater

Toxicity for soil life Distance from surfece water

Touicity for birds TOX‘CItY Recirculation and/or disinfection of discharge water

ENVIRONMENTAL
SCORE

Taxicity for insects (pollinatars) = :
Slope of plot (in %)

Toxicity for mammals

———
—

Persistence

Biooccumulation

Degradation rote

S —

e

Watar mobility

Spreod factor The Elnvironmental) sc of an active substonce is colculated

based ¢ oUS 5 perties, environmantol factors

Air mobility
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Environmental Indicator: current method Environmental Impact Indicator: new method

— ( @ WHITE | Kgas/ha

ENVIRONMENTAL @ GREEN | Kgos./ha

SCORE

Ell = Environmental score x kg/ha

¥ AMBER | Kg as./ha

- RED | Kga.ssha

Inv the currant meth. ol t dicote ctive substances ane clossifiec With this new method for the Environm -t Indicator, the

os white, red, ar or g L= E W al soore. A usage standard is mpact of th of an acti 1 multiplying

ealeulatad for aach colow crop type, location and acreage

The usage standard is expressed i kilogromas of active substance per hectare : 2. This colc Ll E wore tr a1 ure
of the overall impoct o

https://www.my-mps.com/chaintransparency/

https://www.my-mps.com/chaintransparency/files/factsheet reducing environmental impact 2.



https://www.my-mps.com/chaintransparency/
https://www.my-mps.com/chaintransparency/files/factsheet_reducing_environmental_impact_2.pdf
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FAIRTRAD}E Combining the best of both worlds

Situation: oal:

» One-stop shop service that will provide the best
solution on continuous sustainable improvement (social
» Increasing competition of standard organizations and environmental).

» HREDD ( Human Rights Environmental Due Diligence) USP:

» Living Wage » Collaboration of key experts/innovators in the main

sustainable issues (social and environmental).
» Digitization (e.g. digital record-keeping, supply chain

management) » Enabling continuous improvement of producers
(dashboard “window of sustainability”, with accurate
» Environmental impact crop protection and actual impact data).

» LCA footprint » Clear and strong brand(s)/label(s) towards costumers.




FAIRTRADE

Our way forward!

> Phase 1 (end of Dec'21)
* Project teams: Consultation on market propositions, defining deadlines
» External communication of collaboration
» Phase 2 (2022)
» Execute sub-projects (Develop and prepare for implementation)
» Phase 3 (tbd)
* Implementation in supply chains and consumer markets
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l 14%

Indexed consumption of crop protection
The integral approach to crop protection
agents has a positive effect; We are seeing

: “‘ § 12%
“‘ l 5% ?hsehsirghdreiscliir;eg,eai:icuIarIy with regard to

IIIIl 5“152%

mkg ai.total/lha mkga.i. green/ha mkga.i.amber/ha mkga.i.red/ha

Graph 1a. Average usage Crop protection (indexed) of 1778 Companies

X X 6

Total 4 Lowrisk { Averagerisk é Highrisk
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MPS-ABC trends & figures of Dutch companies*

3? -------------- i Crop protection agents are
classified - based on environmental
= : factors, chemical properties and
)? e H s ﬂps ' emission reduction measures - into
T rastein ! green, amber and red categories,
: whereby green products have the
:‘E’I """"""" lowest risk for the environment.

=]
& G ———
=2 [0z '
Crop protection agents (CPA) Environmental impact (CPA) Fertilisers Fossil fuels
Average usage crop protection (Indexed) Decline over the past five years (Indexed) Fossil energy (GJ/ha) (Indexed)

Nitrogen
kg N/ha

2018

i 100%
2017 2018 01 2020
' Low Risk ' Mad. Risk @ High Risk . Total

98%
9456
Phosphorus e
kg P/ha
NMN%
v 25% T 8% Y67% 7 26%

> v25% : v26% o vi12% v14% v9% :

* Based on 871 Dutch companies with the same crop that recorded their usage during five years.
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The road ahead

FSI 2025 Ambition

M.
FSI

2025

whide

Responsible
Production
& Trade

“A transparent and responsible

supply chdin in 2025”
Reduction of carbon Reduction of the Transparent
footprint for selected living wage gap for reporting and due
products workers diligence

Integrated
Reporting

Responsible
conduct




Data and Transparency are vital
ingredients for future steps

GAP/Environmental/Social

Reliable record keeping

Focus on IPM and lowering
environmental impact

Footprints

> from Reactive to Pro-active!
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How to address these issues as a sector

* creating a common agenda

joining forces

* engaging with stakeholders

promote and demonstrate good practices

* communication & storytelling

- Leading to a responsible and transparent supply chain
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About FSI
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Lack of transparency and traceability

No level playing field (also lobby and representation)

Environmental footprint (carbon, water)

Crop protection agents (residues, black lists, pollinators)

Knowledge gap on solutions

Social issues (availability, migrant workers, wages) & Due Diligence ( legislation)

We don’t communicate well, no storytelling (consumer labels?)
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